PAFO

PANAFRICAN FARMERS ORGANISATION
ORGANISATION PANAFRICAINE DES AGRICULTEURS

JOB DESCRIPTION

Reference: HR/PAFO/COMMS/2026-01 | Date: February 2026

	Position Title
	Communications Officer

	Organization
	Pan african Farmers Organisation (PAFO)

	Duty Station
	Kigali City, Rwanda (On-site)

	Employment Type
	Full-Time, Fixed Term Contract (Renewable based on performance)

	Reports To
	Chief Executive Officer (CEO)



1. ABOUT THE PANAFRICAN FARMERS ORGANISATION (PAFO)

1.1 Organizational Profile & Mission

The Panafrican Farmers Organisation (PAFO) is the continental voice of African farmers. Established to defend the interest of farmers, unify and amplify the concerns of the agricultural community, PAFO is the only continental-scale platform uniting over 80 million family farmers and producers across Africa. The organization is a network of five regional and more than 80 national organizations in 50 countries in Africa.
Mission: To represent the interests of African farmers and producers at the continental and international levels, to promote African agriculture, and to influence policies and strategies to ensure food sovereignty and the sustainable development of the continent.

1.2 The Five Regional Networks.

PAFO’s strength lies in its decentralized structure, bringing together five diverse regional networks that cover the entire continent:
· EAFF (Eastern Africa Farmers Federation): Based in Nairobi, Kenya, EAFF represents farmers in Eastern Africa.
· PROPAC (Plateforme Régionale des Organisations Paysannes d’Afrique Centrale): Based in Yaoundé, Cameroon, PROPAC champions the interests of farmers in Central Africa
· ROPPA (Réseau des organisations paysannes et de producteurs de l'Afrique de l'Ouest): Based in Ouagadougou, Burkina Faso, ROPPA is a powerful advocate for agricultural policy reform in West Africa.
· SACAU (Southern African Confederation of Agricultural Unions): Based in Centurion, South Africa, SACAU focuses on commercial agriculture, climate change, and digital solutions in Southern Africa.

· UMNAGRI (Union Maghrébine et Nord-Africaine des Agriculteurs): Based in Tunis, Tunisia, UMNAGRI represents the specific agricultural challenges of North Africa,

1.3 Strategic Objectives & Impact

PAFO operates at the intersection of policy, advocacy, and development. Its strategic objectives include:
1.3.1 Policy Advocacy: Influencing continental frameworks and decisions (such as the CAADP- Malabo Declaration and AfCFTA) to favor smallholder farmers.
1.3.2 Capacity Building: Strengthening the institutional capacity of member organizations to serve their farmers better.
1.3.3 Knowledge Management: Facilitating the exchange of best practices, agricultural innovations, and market information.
1.3.4 Convening: Convening continental dialogues and events to promote farming and agriculture in Africa.
Key achievements include successfully lobbying for the inclusion of farmer representatives in high-level African Union dialogues, establishing partnerships with the EU and IFAD, and launching continental initiatives on agroecology and digitalization.

2 ROLE OVERVIEW

2.3 Purpose of the Position

PAFO is seeking a young, dynamic, and multilingual Bilingual Communications and Social Media Officer to lead the implementation of its communication strategies. This role is strategic and operational, designed to bridge the gap between PAFO's high-level policy work and its diverse stakeholders.
The Officer will serve as the spokesperson for PAFO, ensuring that the organization's mission, values, and activities are visible, understood, supported and communicated to its stakeholders. This position is critical for PAFO's visibility, brand reputation and ensuring that the narratives of African family farmers are heard at the continental and global stage.

2.4 Reporting Structure & Relationships
2.4.1 Internal: Works directly under the supervision of the CEO; collaborates closely with Program Officer, Finance and Administration officer and other PAFO staff and liaises with Communication Focal Points in the five regional networks.
2.4.2 External: Acts as the primary media contact; manages relationships with web developers, graphic designers, translators, printing vendors; engages with communication counterparts at other partner organizations and other stakeholders whose partnerships are linked to communication

2.5 Success Metrics
Success in this role will be measured by increased digital engagement metrics, the quality and frequency of media coverage, the timely production of corporate publications, and the effective management of the organization's bilingual brand identity.

3 KEY RESPONSIBILITIES

3.3 Communication Strategy Implementation
3.3.1 Implement, and periodically review t h e PAFO’s comprehensive Communication Strategy.
3.3.2 Create annual and quarterly communication work plans with clear budgets and KPIs.
3.3.3 Ensure all communication activities align with PAFO’s Strategic Plan and annual operational plans.
3.3.4 Develop specific campaign strategies for key international days (e.g., World Food Day, International Women’s Day).
3.3.5 Maintain and update PAFO’s branding guidelines to ensure visual and tonal consistency across all channels.
3.3.6 Perform any other assignment in correlation to the job description
3.3.7 Advise the CEO and Board on strategic communication opportunities and risks.

3.4 Content Creation & Editorial Management
3.4.1 Draft, edit and proofread high-quality content in both English and French, including press releases, op-eds, speeches for the President/CEO, and briefing notes.
3.4.2 Produce the monthly/quarterly e-newsletter, managing the entire process from content gathering to design and dissemination.
3.4.3 Lead the production of the Annual Report, coordinating with all departments to gather data and success stories.
3.4.4 Translate short documents and correspondence between English and French; coordinate external translators for larger technical documents.
3.4.5 Design graphics to be used for webinars and other knowledge exchanges events and activities of PAFO itself or those with partners
3.4.6 Develop compelling success stories and case studies from the field to highlight the impact of PAFO’s projects.
3.4.7 Perform any other assignment in correlation to the job description
3.5 Digital Media & Social Media Management
3.5.1 Manage PAFO’s social media ecosystem (Twitter/X, LinkedIn, Facebook, YouTube, Instagram, TikTok. or any other potential social media) on a daily basis.
3.5.2 Develop and curate engaging multimedia content (infographics, short videos, cards) tailored to each platform’s audience.
3.5.3 Maintain and update the corporate website (WordPress or similar CMS), ensuring content is current, links are functional, and the bilingual toggle works correctly.
3.5.4 Implement search engine optimization (SEO) best practices to improve the website’s search engine ranking.

3.5.5 Monitor social media trends and leverage relevant hashtags to insert PAFO into broader agricultural conversations.
3.5.6 Manage the organizational mailing list and database.



3.6  Stakeholder Engagement & Media Relations
3.6.1 Build and maintain a robust database of media contacts (Pan-African and international journalists specializing in agriculture/development).
3.6.2 Pitch stories to media outlets to secure interviews and coverage for PAFO leadership.
3.6.3 Organize press conferences, media briefings, and interviews.
3.6.4 Monitor media coverage of PAFO and relevant agricultural topics; produce monthly media monitoring reports.
3.6.5 Respond to media inquiries in a timely and professional manner.

3.7 Event Communications & Coverage
3.7.1 Lead the communication planning for PAFO’s major events (General Assembly, Board Meetings, Webinars).
3.7.2 Manage live coverage of events, including live-tweeting, photography, and livestream management (Zoom/Teams/Facebook Live).
3.7.3 Design event materials including banners, brochures, programs, and badging.
3.7.4 Produce post-event reports and recap videos.


3.8 Monitoring, Evaluation & Reporting
3.8.1 Track and analyze web and social media analytics (Google Analytics, Twitter Analytics, etc.) to measure reach and engagement.
3.8.2 Produce monthly and quarterly activity reports for the CEO and partners.
3.8.3 Conduct annual surveys to assess member satisfaction with internal communications.
3.9 Donation and other tasks
3.9.1 Check the donation dashboard of PAFO on the website and in consultation with CEO and finance Officer
3.9.2 Perform any other assignments guided by the CEO in consultation with PAFO technical team

4 QUALIFICATIONS


4.3.1	Preferred: A University Degree, preferably Master’s degree in Corporate Communication, Mass Media communication, International communications, communications management, Digital Media or related field

4.4 Professional Experience
4.4.1 Minimum of 3 to 5 years of progressive experience in a similar communications role
4.4.2 Proven experience working with NGOs, international organizations, or civil society platforms in Africa.
4.4.3 Demonstrated experience in managing bilingual (English/French) communication channels.
4.4.4 Experience in agriculture or rural development sectors is highly desirable.


4.5 Language Requirements
4.5.1 Bilingual Fluency (Mandatory): Excellent command of both English and French (written and spoken). The candidate must be able to draft complex documents in both languages without supervision.
4.5.2 Knowledge of Portuguese or Arabic is considered a significant asset.


5 SKILLS, COMPETENCIES & KNOWLEDGE

5.3.1 Content Management Systems: Proficiency in WordPress or similar website backends.
5.3.2 Graphic Design: Intermediate to advanced skills in Adobe Creative Cloud (InDesign, Photoshop, Illustrator) or Canva Pro.
5.3.3 Email Marketing: Experience with Mailchimp, Constant Contact, or similar platforms.
5.3.4 Social Media Management Tools: Proficiency in Hootsuite, Buffer, or Meta Business Suite.
5.3.5 Video Editing: Basic skills in Premiere Pro, Final Cut, or mobile editing apps.
5.3.6 Office Suite: Expert level in Microsoft Word, PowerPoint, and Excel.
5.3.7 Virtual Meeting Platforms: Technical mastery of Zoom and Teams for webinar hosting.

5.4 Essential Knowledge Areas
5.4.1 Sector Knowledge: Understanding of the African agricultural landscape, family farming issues, and key frameworks like CAADP/Malabo Declaration and AfCFTA.
5.4.2 Media Landscape: Familiarity with key Pan-African media houses and digital influencers.
5.4.3 Development Context: Understanding of the donor landscape (EU, IFAD, FAO, OACPS) and how to communicate results to these partners.

5.5 personal Attributes
5.5.1 Creativity: Ability to think outside the box and turn dry technical reports into engaging visual content.
5.5.2 Attention to Detail: Zero tolerance for typos or formatting errors; high aesthetic standards.

5.5.3 Cultural Intelligence: Ability to work effectively in a multicultural environment respecting diverse regional nuances.
5.5.4 Resilience: Ability to work under pressure, manage tight deadlines, and handle crisis communication situations calmly.

5.6 WORKING CONDITIONS & ENVIRONMENT

Location: The position is based at the PAFO Secretariat in Kigali, Rwanda.
Hours: Standard working hours are 09:00 am to 5:00pm, Monday to Friday. However, the nature of the role (social media management, events) may require flexibility to work evenings or weekends occasionally.
Travel: Willingness to travel internationally to cover PAFO events and missions
Environment: A fast-paced, multicultural, and collaborative team environment.


5.4 COMPENSATION & BENEFITS

PAFO offers a competitive package commensurate with the candidate’s experience and qualifications, including:
Salary: Competitive monthly salary paid in EUR or local currency equivalent.
Insurance: Comprehensive medical insurance coverage.
Leave: Generous annual leave entitlement and public holidays.
Development: Opportunities for professional training and attending high-level international conferences.

6 HOW TO APPLY

Qualified candidates are invited to submit their application ( i n o n e	P D F D o c u m e n t	f i l e )	package comprising the following documents:
1. Cover Letter: A motivation letter (max 1 pages) addressing the key competencies and explaining why you are the ideal candidate for this role.
2. Curriculum Vitae (CV): Detailed CV (max 4 pages) highlighting relevant experience and including three (3) professional referees.
3. Portfolio / Work Samples:

· Two writing samples (one in English, one in French).
· Examples of graphic design work or social media campaigns managed.
· Links to any relevant digital portfolios.
· Copies of Academic and professional Certificates: Scanned copies of relevant degrees and diplomas.

Submission Details:
· Email To: admin@pafo-africa.org

· Cc: finance@pafo-africa.org, policy@pafo-africa.org, ceo@pafo-africa.org
· Subject Line: "Application for Communications Officer"
· Deadline: March 15th, 2026

Note: PAFO is an equal opportunity employer. We celebrate diversity and are committed to creating an inclusive environment for all employees. Female candidates are strongly encouraged to apply. Only shortlisted candidates will be contacted for an interview and written assessment.
